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A case study of attitudes towards foundation, makeup and cosmetic surgery
—A comparison of attitudes between a young age group and a middle age group—
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Abstract

In this research, a survey of Japanese women of current social perceptions towards
beauty was conducted. Specifically, the survey was related to foundation, makeup and cos-
metic surgery. The survey was conducted based on the hypotheses that there is a relation-
ship between perceptions of beauty sought by women and foundation, makeup and
cosmetic surgery, and that the relationship differs depending on age.

Surveys were collected from a total of 555 respondents: 155 from students at B Junior
College, 208 from students at Y Junior College, and 192 from the middle age group. The
average age of the middle age group was 54.3 and that of young age group was 19.6.

From the results of analysis, it was recognized that there is a clear trend, especially for
women 1n the young age group, to apply makeup around their eyes, based on the percep-
tion that makeup is to be used for fashion and for covering up blemishes. It was further
surmised that there is a correlation between the enhancement of the eyes through the ap-
plication of makeup and the desire of some women to change the shape of their eyes with
cosmetic surgery. It is conceivable that this is a reflection of the perception held by
women that large eyes or “double eyelids” are marks of beauty. On the other hand, there
were no notable results linking the enhancement of beauty using foundation to the desire
to undergo cosmetic surgery on specific body parts which women want to enhance.
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